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WHO WE ARE

Jacques La Coupe is a luxury beauty salon brand
whose name has become widely synonymous with
excellence of craft. Over the past 24 years, the
brand has earned overwhelming regional success,
owing to its masterfully combined signature
elements.

With a skilled team of highly trained beauty
professionals, Jacques La Coupe uses an
empowering approach to each client’s individual
requirements, while amassing a stellar portfolio of
awards and recognitions.

By providing the highest tier of the most innovative
services in the market to its growing clientele,
Jacques La Coupe continues to surpass industry
standards. As of 202|, the brand operates 14
branches across three of the region’s most
prestigious metropolises — Morocco, Cairo, and
Dubai, with a view to continue expanding its
presence regionally and globally in the coming
years.
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MISSION

Jacques La Coupe strives to provide a world-class, innovative and empowering
salon experience to exceed every expectation. Using exclusively high-end products
and the expert skills of our handpicked artists and designers, we aim to guide, inspire
and bring out the individual beauty of each of our clients.
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VISION

Known for its enterprising and dynamic spirit, Jacques La Coupe aims to become the
leading 5-star beauty brand both regionally and internationally, by providing an
unparalleled set of exclusive services, facilities, products and technologies to individual
clients, businesses and beauty professionals in-training.
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PHILOSOPHY

At Jacques La Coupe, we believe that beautiful, healthy hair is not just a necessity, but a powerful
statement of true self-expression, confidence and well-being. Therefore, our philosophy is simple:
using the skills of our artists, the most up- to-date international techniques and only high-end
products, we aim to bring out the best version of every client’s genuine beauty.

Our philosophy is mirrored in the careful selection of artists and stylists whose exceptional work
and servicing abilities are our most valuable asset, which we strive to maintain and develop by
providing biannual training sessions. Our proposition is reinforced through our partnerships with
the most renowned haircare brands, whose products and equipment are selected to match our
luxury service standards.

At every Jacques La Coupe salon, clients can expect an all-inclusive beauty experience, starting
with a consultation to evaluate individual requirements and explore the full spectrum of services
available to achieve them, and ending with recommendations for maintaining the final result in
the comfort of home.
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HISTORY

Jacques La Coupe is the vision of founder Jacques Hanna, whose La Coupe Hair Salon first
graced the Avenue Kléber in Paris in 1996. After relocating to the beauty capital of the Arab
world - Beirut, in 2006, and building up steady patronage over the years, as well as attracting a
celebrity following, Mr. Hanna started expanding his business, while making appearances as a
beauty expert, advisor and leading stylist, in some of the most prestigious events, exhibitions, and
television programs in the region. He holds the Brand Ambassador title for world renowned
brands like “Schwatrzkopf and Dyson”

As of 2021, Jacques La Coupe employs over 350 hair stylists, make- up artists, nail technicians,
make-over experts, personal shoppers, and photographers within its |4 branches for ladies and
gentlemen.
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Jacques La Coupe beauty salons
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Jacques La Coupe is appoint-
ed as Image Consultant for
Bloomberg TV presenters.
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Jacques La Coupe launches at Via
Riyadh, Riyadh, KSA
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AWARDS

The diligent efforts of the Jacques La Coupe beauty team have been rewarded over the years
with the invariable satisfaction of our loyal clients and a steadily rising following on our social
media channels. The brand has also achieved industry recognition with the following awards:

PARTICIPATION CERTIFICATE-JACQUES HANNA
Guinness World Records, Longest Hair Education Seminar, 2020

BEST HAIR STYLIST - JACQUES HANNA
Middle East Fashion Awards, Fashion Victims, 2015

TOP SALON #1 - JACQUES LA COUPE
Top Mums’ Choice Awards, Mother Baby & Child Magazine, 2015

APPRECIATION OF PARTICIPATION - JACQUES LA COUPE
Beautyworld Middle East, 2015

7 BEST HAIR SALONS IN DUBAI
Living in Dubai - Dubai Expats Guide Blog, 2015

TOP 10 DUBAI HAIRDRESSERS
Time Out Dubai Magazine, 2012
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PORTFOLIO

Jacques La Coupe provides a variety of services that cater to every possible beauty need,
from a selection of revitalising hair freatments to the expert advice of a personal image
consultant, available for ladies and gentlemen of all ages. To accommodate clients who prefer
fo enjoy our services in a more private environment, we have a dedicated VIP room in each of
our branches, as well as a mobile beauty team that can transform a client’s look in the comfort
of their home, hotel room, or even office.

QOur extensive menu features the most innovative techniques of hair styling and cutting, in
addition to our signature methods of colouring and highlighting, which have garnered Jacques
La Coupe a wealth of praise and recognition over the years. The multidisciplinary beauty feam
also provides a selection of nail, face, and body treatments.
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PORTFOLIO

For further convenience, Jacques La Coupe’s own line of hair extensions, as well as our partnerships with the most renowned haircare brands can be leveraged in-store,as the products used during treatment
and styling are available for purchase at every branch, so that the stellar results can be easily maintained by clients at home.

After successfully managing a multitude of celebrities’ weekly on-screen and live appearances, Jacques La Coupe set up a dedicated crew for special events and occasions that require meticulous attention
to detail and on-the-go mastery, such as weddings, commercial shoots, and fashion shows. As the appointed image consultant of MBC group and Bloomberg TV, this team is currently responsible for the
remarkable daily styles of several beloved TV presenters, actors, and personalities. Had been the official Hair & Makeup partner for the “Stars on board” event held by MBC and UNHCR.

Clients seeking a positive lifestyle change can also benefit from the expertise of our talented personal shoppers, wardrobe auditors, make-over experts, and even photographers, who can help them envision
and achieve the most vibrant, confident versions of themselves.
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CULTURE

At Jacques La Coupe, we believe that the best way to stay ahead in a saturated
market is to continuously develop new skills, products, and services, and accept no
compromises on quality. Therefore, since the salon’s inception, Jacques La Coupe’s
head stylist and creative director diligently attends all major international industry
events — Cosmoprof in Bologna, Salon International in London, Behind The Chair
events in the US, and Haute Coiffure Francaise in Paris — as well as the “Big Four”
fashion weeks (New York, London, Milan, and Paris) to stay current on all trends and
innovations. Our head stylist is also part of an exclusive group of industry heavy-
weights who develop the Fall/Winter and Spring/Summer hair collections with
L'Oréal under the name of Atelier de 14, headquartered at 14 Rue Royale, Paris.

Additionally, all of our hair stylists are handpicked by the creative director for their
individual skills and proficiencies, and undergo biannual training and professional
development for hair frends, technique, and customer service, under the guidance
and support of Jacques Hanna himself.
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FUTURE

With its culture of innovation and continuous improvement, as well as its forward-look-
ing spirit, Jacques La Coupe is a brand that thrives on ceaseless growth and evolution.

With the launch of the Jacques La Coupe line of hair extensions in 2015, and several
new branch openings in the pipeline, the brand now has its sights set on several new
exciting projects, such as developing a revolutionary new software for beauty salons,
which will soon be available in app stores worldwide, as well as setting up a profes-
sional beauty training academy for the GCC region.

To further its illustrious legacy, Jacques La Coupe is also exploring franchising models
and options for partnerships that would catapult the brand to an iconic global status
and help it realise its long-standing entrepreneurial vision.
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SUSTAINABILITY dwolalw

Social and environmental responsibility has
always been at the core of Jacques La Coupe’s
brand ethos. Therefore, as part of our CSR initia-
tive, we aligned ourselves with brands that share
our passion for sustainability.
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All of our beauty salons use eco-friendly washers
from innovative Australian brand EcoHeads, which
provides smart industry solutions that help
conserve the environment and promote sustain-
able practices. Additionally, we use haircare prod-
ucts from Schwartzkopf, Alterna and Kérastase all
of which develop green formulas to produce the
most ecologically friendly and technologically
advanced ranges of haircare products.
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DUBAI, UAE

ADDRESS DUBAI MARINA HOTEL
Dubai Marina
F:+971 4 445 838] | M:+97150 638 7954

SWISSOTEL AL MUROOJ HOTEL
Downtown Dubai
F:+971 43252808 | M:+97150 638 7954

JUMEIRAH BEACH RESIDENCE
Sadaf 6, Plaza Level Shop No. PIO
F: +971 4564 6058 | M:+97158184 6059

CAIRO, EGYPT

MOUHANDESEEN

3 Abd EI-Moneim Street

F:+20 233383313 | M:+20 1273336030
(Ladies only) M: +20 | 2888 13088

HELIOPOLIS
29 El-Nozha Street
F:- 420224199112 | M:+2012089 88899

ZAMALEK
4 Mohammed Anis Street
F:+20 27365535 | M:2012888 13188

SHEIKH ZAYED CITY
Entrance 2, Karma |, Commercial Mall
F:+20 237942636 | M:2012888 13288

MOROCCO

TANGER
Rue Mahatma Gandhi,
F: +212 539371242
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RIYADH, KSA

RIYADH
Via Riyadh, Al Hada, Riyadh 12912, Saudi Arabia
F: +966 55 244 9186

WEBSITE & EMAIL
E: info@jacqueslacoupe.com
W: jacqueslacoupe.com

SOCIAL MEDIA
jacqueslacoupe
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